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In recent years, with the quick development of the marketization, the 
reform of Public utilities has been on the agenda of the government. As the last 
piece of land of the marketization, the reform of Public utilities is of great 
importance. Water industry is an important part of Public utilities. Of all Public 
utilities, it is the first industry that is opened to foreign companies and the 
marketization develops the most quickly. Therefore, the marketization of the 
water industry has special meaning. After more than twenty years’ practice, 
great achievements have been made in the marketization of the water industry, 
and experience that can be leaned by the reform of other industries has been 
accumulated. In the meantime, the problems that have been produced by the 
marketization of the water industry can warn us against similar ones. The paper 
analyzes the theory and the practice of the marketization of the water industry. 
The paper consists four chapters: 
   Chapter 1.: First, I introduce the meaning and characteristics of the water 
industry; Second, I analyze the intension of the marketization of the water 
industry, compare it with relevant concepts and point out the essence of the 
marketization; Third, I review the theoretical foundation of the marketization of 
the water industry. 
   Chapter 2:First, I sum up the development backgrounds of the 
marketization of the water industry of in China; then I introduce several 
development stages of the marketization of the water industry; At last, I state the 
great achievements that have been made. 
   Chapter.3: First, I try to point out the problems that have emerged during 
the marketization of the water industry in China; Then, I explain why these 
problems appear. 














the marketization of the water industry, then I make propositions to solve the 
problems mentioned before. The focal point of my analysis is: Under the 
background of the fact that water industry is reformed, how to enhance the 
supervision of the government. 
   To analyze the current situation and the problems faced and to point out the 
responsibility of the government in the marketization of the water industry is the 
goal of the paper. I hope the paper can be a model for the analysis of 
government responsibility in the marketization of Public utilities, and this is the 
value of the text. Because of my limited level, problems and weak points are 
unavoidable, so I hope to get more opinions and suggestions so that my research 
can attain a yet higher goal in the future. 
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